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              Just kidding! You tried going to https://eucam.info/content/bestanden/trendreport-alcohol-portrayal-in-popular-movies.pdf, which doesn't exist, so that means I probably broke something.

              
              The following is a list of the latest posts from the blog. Maybe it will help you find what you're looking for.

        
              	‘Draconian’ Sheffield alcohol-free advert ban divides industry
	The alcohol advertising ban in Norway: Effects on recorded alcohol sales
	More evidence needed to understand consumer behavior around no- and low-alcoholic drinks
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	The impact of “pinkwashed” alcohol advertisements on attitudes and beliefs: A randomized experiment with US adults
	Pink ribbon marketing on alcohol reveals need for ‘pinkwashing’ awareness
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	Misleading conclusion from limited research approach: Comment on Manthey et al. ‘Restricting alcohol marketing to reduce alcohol consumption: A systematic review of the empirical evidence for one of the “best buys”
	Alcohol policy on EU-level: ‘Addressing Health Hazards or Promoting Commercial Interests?’
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	‘Can do better’: Philippines’ report card on alcohol policy
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	Public in Cambodia concerned over alcohol marketing
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Become a EUCAM supporter:
			Please consider a donation to support EUCAM in keeping up this website, spreading the latest news on alcohol marketing and initiating relevant research. Any contribution would be greatly appreciated.
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To find out more, including how to control cookies, see here:
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