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Alcohol as a healthy product

The power of vitamins

Alcoholic drinks are more and more marketed as a healthy product due to added
ingredients. One of the first drinks with added vitamins is Stampede Light by the small
brewer Stampede Brewing in the United States. Stampede Brewing is one of the first brands
to mention hangovers in its marketing (1). The reduced hangover claim stems from
Stampede Light's added vitamin B content, replacing vitamins which the company says are
lost after drinking alcohol. Stampede Light, which is touted as the first ever government
approved vitamin beer, is said to be low in calories, low in carbohydrates and to contain no
fat. Stampede Light's targets, according to Schwartz the director of the brewery, the 24- to
34-year-old hip, affluent consumer (4). Although the American government regulates the
content of the advertisements, there is still a lot possible. As the textbox below shows, the
brewer makes use of this freedom.

Another beer which is also told to prevent the onset of hangovers is Carling C2, recently
released in the UK by Coors (1). The lager only contains 2% alcohol by volume and
according to Business Drink Review it has been developed to encourage people to have a
pint when they normally wouldn't drink beer (1). Campaigned under the slogan More Pub
Time, Coors states the low strength lager should gain the backing of pub landlords by
increasing pub traffic and the average spend per visit (1). Additionally, Carling C2 is
advertised as a light beer which could easily be consumed during lunchtime. The
advertisements give the impression that it is ok to stay away a little bit longer from your
workplace if you drink Carling C2 and that you meet your colleagues while taking a lunch
pint.

Advertising of Stampede Light

Although the American government
approved the vitamin beer and
Stampede claims not to encourage
consumers to drink more beer, the
government prohibits the labelling of
the contained vitamins in the
beverage. However, as a result of
the Freedom of speech it is allowed
to put this aspect forward in
interviews. As the Schwartz states it:
"The funny thing about government
code on contents of alcoholic
beverages, I can't go out and put it
on my label right now, but guess
what? Put me on TV doing
interviews, (and) I can say whatever
I want. That's the irony of it - as long
as I'm not paying for it, I can say
whatever I want." (4). The brewer
does not neglect to mention this
ingredient in his interviews (4).

In addition, the brewer advertises his drink at his website (19) with the slogan: ‘Stampede
light: serve yourself better’. At the question “Why do you think I should drink Stampede
Light?” they answer: “Because it’s a better beer. That’s made by active people for active
people who take care of their bodies and themselves […]” (19).
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